Template for a Winning Website
Home Page Layout:

1.
At least 4 professional photos (72 dpi)

2.
Email or newsletter subscription

3.
Awards the property has received

4.
Page layout. Look at other sites and emulate what you feel is attractive.

◊
Title/Descriptor

◊
Brief intro—1 or 2 sentences

◊
Headings for all of the side navigation pages

◊
Rooms and Amenities

◊
Hotel services followed by a services bullet list including: high speed internet; pet friendly; continental breakfast included; etc.

◊
Dining

◊
Meeting and Events

◊
Area information

◊
Others relevant to your hotel

5.
Navigation buttons such as: Spa; Virtual Tour; Restaurant; etc.

Home Page Rules:
◊
Must have 4 professional photos (72 dpi)

◊
Do not put video or virtual tour links into home page copy

◊
No map link within home page copy

◊
Reservation numbers, direct to hotel numbers and toll free numbers should be shown

◊
Email—including descriptor (ex. sales@yourhotel.com) should be shown

Rooms & Amenities Layout:
1.
At least 3 professional photos (72 dpi)

2.
Include a caption under each photo

3.
Video or virtual links specific to the page

4.
Room intro copy—1 or 2 sentences (i.e. regarding recent renovations etc.)

5.
Room page copy—overview of room types available: begin with standard room and standard room amenities bullet list—bullet lists are a must on each room page. 
N.B. if hotel offers room service, add that to the bullet list. Consider it an in-room amenity (including hours available)

6.
For the next standard room type, build on the standard item bullet list and list only those items in addition to the standard room amenities

7.
Room Highlight pages—the need for these pages will be determined by the number of room types and amenities available

8.
The Room Highlight pages must include at least one picture. Include a caption.

9.
Room Highlight page video or virtual tour links—add to the appropriate page

10.
N.B. if hotel offers room service, add that to the bullet list on the appropriate page. Consider it an in-room amenity (including hours available)

Room and Amenity Page Rules:
◊
Amenities on this page are all items within the room

◊
Hair dryer

◊
Iron/ironing board

◊
Coffee maker

◊
Microwave/Refrigerator

◊
Safe

◊
Room service—hours

◊
High speed internet (wired) etc.
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Dining Page Layout:
1.
At least 3 professional photos (72 dpi)

2.
Include a caption under each photo

3.
Video or virtual links specific to the page

4.
Dining into copy—1 or 2 sentences

5.
Full Service Hotels: a brief description of hotel restaurants/ lounges/bars including hours of operation, group accommodation (i.e. can seat groups up to 25) type of cuisine, for reservations contact ___________.

6.
Select Service Hotels: list locations attached or near the property and any locations that deliver to the hotel. If you provide a free continental breakfast, it should be noted here

7.
Dining highlight pages—the need for highlight pages will be determined by the number of dining options and copy available

8.
Dining highlight page photos—at least 1 professional photo (72 dpi) with caption

9.
If your hotel offers room service, that should be added to the dining page (including hours of operation)

Meetings & Events Page Layout:
1.
At least 3 professional photos (72 dpi)

2.
Add captions to the photos

3.
Do they have an email address they want to add?

4.
Bullet items on meetings home page

5.
2nd highlight page will always be the Meeting & Facilities floor plan

Hotel Services:

1.
At least 3 professional photos (72 dpi)

2.
Include a caption under each photo

3.
Video or virtual links specific to the page below page photos

4.
Service Intro—1 or 2 sentences

5.
Services overview copy—a brief sentence or bullet list highlighting all services with text links to highlight pages as they apply.

◊
Pool/Whirlpool/Sauna

◊
Fitness Centre with treadmill, Stairmaster and free weights—open 24 hours a day for guests

◊
Business Centre

◊
High speed internet (wired or wireless)

◊
Parking available (list charge or free).

◊
Laundry

◊
Shuttle service including how to make arrangements

◊
ATM

◊
For the services listed—always include how to make arrangements and hours of availability

◊
Parking/Valet service

6.
Create highlight pages for those services that have a lot of copy or a significant part of the hotel—such as a Spa or Casino

7.
Highlight page photos—each page should have a minimum of 1 photo (72 dpi)

Recreation—Things To Do:
This page is optional. Great for activities where the guest is an active participant—be sensitive to seasonal information and include “seasonal availability” if necessary.

◊
On-site activities

◊
Golf

◊
Skiing

◊
Horseback Riding

◊
Rafting

◊
Hiking

◊
Sight seeing tours

◊
Etc.
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Area Information—Places To Go:
1.
At least 3 professional photos (72 dpi)

2.
Include a caption under each photo

3.
Video or virtual links specific to the pages below

4.
Area Information copy—1 or 2 sentences to sell the destination. Copy: lead off with directions. Other noteworthy items to include:

◊
Closest airport

◊
Nearby shopping

◊
Nearby businesses

◊
Nearby attractions

◊
Nearby Casino

◊
Nearby Spa

◊
Zoo

◊
Museums

◊
Theatres

◊
Sport Stadiums

◊
Colleges/Universities

5.
Note a link to the recreation page within the text makes sense if applicable

6.
Area Information Highlight pages—a good example for this section is “Directions”

7.
Highlight page photos—each page should have at least one professional photo (72 dpi)

Area Information Rules:
◊
All external links should open in a new browser window

◊
Area attraction links—include to sell the destination

◊
For all attractions listed  include the distance from the hotel

◊
If there is a local destination guide—add highlight page link to the guide

◊
Provide Links in an alpha sort

◊
All DMO and tourism links should be under “Location Information” and not “Attractions”

General Rules:
1.
There should be a “Book a Room” button on each page

2.
On the opening page, provide a place to accumulate guest web addresses for future hotel promotions

3.
Never let the guest leave your site. All external links should be in a new browser window

4.
Add a Virtual Tour or Video 
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